Alibaba and Amazon Are On the Prowl For the Global Digital Ad Market
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Description automatically generated]Amazon’s share of digital ad revenues worldwide surged from 3.8% in 2019 to 5.2% last year. We forecast that Amazon’s slice of the pie will grow again this year, to 5.8%. Amazon’s share, combined with Alibaba’s already sizable (and growing) 8.7% share and JD.com’s nascent (but growing) 1.4% share, means that the ecommerce heavyweights will have seized almost 16% of the global market by the end of 2021.
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