And The Super Bowl Brand Winners On Social Are ...
[image: ]Tubi, Bud Light and Doritos were the brands that generated the most social media mentions among Super Bowl advertisers during the game but Apple, as halftime show sponsor, attracted the most mentions overall, per social listening analysis by Emplifi. Apple also attracted the most engagement on mentioned posts while Dunkin' generated the most impressions, at a whopping 507 million, followed by Apple at 331 million and FanDuel at 101 million.
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