At-Home NFL Radio Audiences Higher Than Expected 
[image: ]Approximately 20% of people who tune into NFL radio sportscasts are listening from home, although at-home listening varies considerably by team, analysis by Nielsen indicates. The higher-than-expected number of people listening to games at home could be attributed to audience loyalty to familiar announcers, a lack of time to sit down and watch the game or challenges accessing local coverage on television, Nielsen exec John Snyder says.
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