Opinion: Brand Journalism Is Changing The Media Landscape
[image: ]More brands are moving into the journalism field and creating their own documentaries (Formula 1), podcasts (Slack) and content platforms (TD Bank) as consumers look to brands for expertise, writes Faith Previtera, who leads the Hill-Holliday content team. "People increasingly want businesses to be engaged in doing more, saying more and providing more resources for the people they serve," writes Previtera.
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