Conde Nast Makes Select TV Shows Shoppable
[image: See the source image]Conde Nast announced during its IAB NewFronts presentation the launch of a performance marketing product, Conde Nast Shoppable, which enables viewers to purchase products used by show cast members and brands only pay per transaction. The media firm also announced the return of 75 series and 50 new pilots and reported that its global video network drives 1 billion monthly views.
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https://www.adweek.com/media/as-commerce-revenue-jumps-conde-nast-pitches-new-shoppable-shows/
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