Consumers Show a More Emotional Response to Mobile Ads 
[bookmark: _GoBack][image: http://avaxusa.com/wp-content/uploads/2013/02/Mobile-Marketing.jpg]A Yahoo study found that mobile ads create a more emotive response from consumers and that millennials have the strongest response to all advertising. Consumers spent 47% more time on mobile devices in 2015 compared with 2014 and 12% less watching TV, yet television ad spend is still 41% compared with digital's 34%, eMarketer and Yahoo report. 
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