Class Participation 

Advertising On Television  – 

A report on spot advertising, product placement/integration in television

(A two-part assignment)

Part 1

Watch a specific program on television. (A half hour drama type show is appropriate.) Videotape the program so you can review the show for the information you must collect.  When you type the report first, identify the program name and date of broadcast (see below) in a heading. Next, log the commercial spots. Create a chart (single-spaced) to log spots. An acceptable example is given below:

Name of show: The Outer Limits
Date of broadcast: April 22, 2005
Product

Advertiser
Length
Corn flakes

Kellogg’s
:30

F-150


Ford

:30

Shampoo

Aussie

:15

Watch the show and write about what you see and hear concerning product placement/integration. For example, John Doe on the show said, “I’m going to order a Pizza Hut pizza”. Another example, when the family sits down to eat breakfast there is a bowl of Fruity Pebbles on the table. Notice the incorporation of products into the script such as a character on the show has arthritis and in the course of meeting the Doctor, the topic of a certain medication (brand name) comes up. You will need to type a narrative (double-spaced) about the instances of product placement / integration. (An outstanding report will include at least three examples.)
Having created a chart of the spots and typed observations about product placement/ integration now write a narrative to devise three alternative methods to get those advertisers’ messages (the advertisers already in the program) to the consumer utilizing the program and its characters. Take ownership of the concept; do not use examples discussed or shown in class.
Come to the next class with two copies of your work. One copy is handed in for grading. The second copy is used for group discussion. Bring the videotape of your program to class. 

CP is due __________________________

Part 2

On the date of the small group discussion, please bring in your VCR tape of the program that you used for the analysis in part 1 of the assignment.

In small groups share the information you collected. Discuss the alternative methods for advertising that you devised. View the videotapes from the respective shows.

Focus discussion on the changes in television advertising, product integration, and the implications for the audience (viewers) the TV industry and advertisers. 

Using ideas generated from the group discussion add notes to your copy of the typed document (the second copy) highlighting the issues concerning advertising, commercials, product placement/ integration. The notes from the discussion will help you reach a conclusion on the topic.

The second part of the assignment focuses on the issue of change in television advertising. Write about the challenges, and the positive and negative aspects for the audience (viewers), or the TV industry or advertisers. Regardless of the topic you choose, your analysis must be balanced and you must provide specific examples to support your claims. Do not use specific examples presented by the instructor. Use your text as a resource for research.
Each person writes his or her own analysis. The group work is only for discussion purposes; to help you formulate an answer to the question.
Your second CP is due in class on:
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