Fewer Product Placements on Broadcast Nets
[image: Image result for tv show product placement]TV primetime branded product placements continue to slowly decline on broadcast networks. In the 2016-17 TV season, there were 4% fewer in-program placements — on-screen brands or products airing within a program — 4,346 versus the 2015-16 TV season, when there were 4,538 placements.
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