[bookmark: _GoBack]Google Gives Advertisers Location-Based Data to Track Mobile Shoppers 
[image: http://fc05.deviantart.net/fs71/f/2011/249/6/5/google_logo_by_dracu_teufel666-d491ml0.jpg]Google has updated AdWords to give advertisers improved data to track what consumers look for on mobile searches and where they then visit to make a purchase. The site also has made Google Shopping more mobile friendly with an application-style layout, quicker browsing and information about which products are in stock at close-by retailers. 
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