How GE is Trailblazing Sponsored-Podcast Drama 
[bookmark: _GoBack][image: Image result for GE]General Electric has partnered again with Panoply on a 10-episode podcast drama called "LifeAfter," which tells the story of an FBI worker who becomes fixated with the social media footprint of his late wife. The brand's collaboration with Panoply last year, "The Message," garnered close to 5 million downloads and hit the top spot on iTunes' podcast download chart.
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