How OTT is Changing Television and Advertising
[image: See the source image]The Video Advertising Bureau projects that 11% of American TV-watching households watch using only over-the-top streaming devices and services, and Nielsen reports that 67% of television-watching US households own connected devices.  "OTT is accelerating the use of user-level data in the TV industry, and advertisers have an opportunity to reach this audience with video advertising in creative ways," writes Carl Spaulding.
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