How Pandemic is Shaping Influencer Content
[image: See the source image]A study from Fullscreen reveals 34% of those in the age range of 18 to 34 years old are watching more content from influencers during the pandemic. "We're witnessing a new level of 'real' with influencer content right now," says Fullscreen's Chris Bower, adding, "We will also see new types of creators emerging -- including a broader diversity of influencers -- all sharing from their own experience and perspective."
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