How PR Pros Can Best Engage with LGBTQ Community
[image: See the source image]Annual Pride events have been canceled due to the coronavirus pandemic, but communications professionals can still engage with this community, which represents $1 trillion of buying power, Agency 33's Joey Amato writes. He suggests using local advertising platforms, designating an LGBTQ liaison and supporting related charities and notes, "companies who show support to the LGBTQ community during times of crisis will be the ones who will benefit the most when business returns to a sense of normalcy."
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