IGTV Touts Success of Episodic Content 
[bookmark: _GoBack][image: See the source image]Episodic video content is emerging as a winning tactic on Instagram's IGTV, notes Justin Antony, head of emerging talent partnerships. Antony cites the success of shows such as Lilly Singh's "Spice News," which averages more than 434,000 viewers per episode.
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