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[image: See the source image]Brands have unintentionally or intentionally found themselves at the center of viral social memes, such as IHOP's rebrand to IHOB, which resulted in confused outrage, and Balenciaga's intentional creation of clothing that costs a fortune to inspire memes from its audience. Michelle Greenwald offers tips on how advertisers can win in the risky meme world, including demonstrating an understanding of pop culture, their audience and, most importantly, their sense of humor.
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