Marketers Hit Play On Video Game Ads
[image: ]Video games are the main social outlet for 40% of millennials and people in Generation Z, Deloitte reports, and AARP notes that 45% of those 50 or older play at least once a month. Marketers like Circle K, Apple and Coca-Cola are tapping into the gaming environment with tie-in content, sponsorships and in-game ads.
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