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[image: See the source image]Marketers face a huge opportunity to engage with consumers and to track social content sharing through often-overlooked "dark social" -- private messaging that transpires through emails or chat apps, Joao Romao writes. "With the number of users of messaging apps only going to grow, it will become the norm for individuals and consumers to share links to articles or products in private messages, rather than in public posts on social network," he writes.
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