Media Firms Make a Big Push into Video Streaming
[bookmark: _GoBack][image: http://mocoworld.altervista.org/it/wp-content/uploads/2012/06/film-streaming.jpg]Entertainment companies are eager to hold on to consumers considering cutting the cable cord. They also hope to appeal to consumers who live in an estimated 10 million to 15 million homes in the U.S. that have high-speed Internet access but do not subscribe to a pay-TV subscription. And they also would like to beat Internet streaming pioneers Netflix and Hulu at their own game by fashioning more robust services.
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