Mobile, Digital Ad Spending to See Modest Increases
[image: New evidence highlights the conversion lift of mobile optimization]EMarketer has revised its 2020 US ad spending forecast, with the pandemic effect in mind, and projects a swing from a $20 billion growth to a decrease of $16.4 billion to total $225.79 billion. On the positive side, eMarketer says digital ad spending will increase $2.2 billion to $134.66 billion and mobile ad allocations will rise $4.22 billion to $91.52 billion.
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https://www.emarketer.com/content/us-mobile-ad-spending-will-manage-grow-2020
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