Mobile Advertising Declines Due to COVID-19, Despite Increased Time Spent
[image: See the source image]A March 19-22 survey by InMobi found that 70% of US consumers in areas under lockdown are spending more time on their phones. The increase in time spent, however, is not easily monetized for app and mobile web publishers. First, much of this increased time is on platforms that aren’t heavily monetized by advertising.
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