NBCUniversal Forms In-Game Ad Partnership 
[bookmark: _GoBack][image: ]NBCUniversal is making its foray into in-game ads through a partnership with Tel Aviv-based Anzu that gives clients in the US and UK exclusive access to inventory on Microsoft Xbox, Ubisoft and other mobile, PC and console gaming partners. Advertisers can access contextual and programmatic ads, along with viewability insights, audience verification and fraud detection through NBCU's One Platform.
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