Online Video Ad Spend Will Continue to Grow  
[image: See the source image]Spending on online video advertising is expected to jump from $37 billion in 2018 to $45 million in 2019 and is projected to surpass $61 billion by 2021, according to Zenith Research Group. Time spent watching online video is also expected to increase from 69 minutes daily in 2018 to 84 minutes this year and is projected to continue growing 20% during the next two years.
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