[bookmark: _GoBack]We Won't Consider Ad Campaigns that Lack Mobile Component 
[image: Image result for Pepsi]Executives at PepsiCo are moving to a mobile-first marketing strategy focusing on measurable, data-driven results and dynamic creative, said Adam Harter, PepsiCo's vice president of cultural connections. "If someone calls a meeting to review creative for a campaign that doesn't have a mobile component, that meeting gets cancelled," he explained.
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