Prevalence Of Sports Gambling Ads Could Spark Backlash 
[image: See the source image]Participants at the recent SBC Summit North America voiced concerns that the proliferation of sports gambling advertisements on television could result in a backlash against the industry. Some called for industry players to self-regulate so as to avoid government restrictions like those in many European countries, while others argued that ads are a necessary part of attracting and retaining customers.
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