Pro-Hillary PAC Spending on TV and Radio Ads Surges Past $100M
[bookmark: _GoBack][image: http://pixel.nymag.com/content/dam/daily/vulture/2013/05/14/14-hillary-clinton.jpg]Last week, we served up a single interactive map: a state-by-state view of TV and radio ad spending so far. This week offers a ranked view of TV and radio ad spending by candidates (including the dropouts) and the PACs and advocacy groups supporting them, as well as an interactive spending-by-date view for the three remaining major candidates plus the two most recent dropouts, Ted Cruz and John Kasich, for comparison purposes.
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