Stadiums Go Mobile to More Fully Engage Fans 
[image: Image result for MOBILE device at stadium]Stadiums across the country are focusing on mobile as much as on the on-field spectacle, adding connectivity and features that enhance the fan experience and encourage more spending. "Point-of-sales systems, ticket check, Wi-Fi, video, audio, internet, communications and a host of other things all need to work seamlessly for fans to have a great experience," said Shannon Miller, an IBM associate partner.
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