Survey: Teens Split on Trustworthiness of Ads
[bookmark: _GoBack][image: Image result for teens with phones]Forty-seven percent of internet users between the ages of 13 and 17 in the US think ads can be trusted to some extent, compared to 46% who think advertising can't be trusted, per YouGov. Fifty-two percent of male respondents thought ads were somewhat trustworthy, compared to just 42% of female participants.
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