The Cost of Apologizing for Facebook, Uber, Wells Fargo
[image: See the source image]Uber, Wells Fargo and Facebook have all launched apologetic campaigns in recent months to try and win back consumer trust after various brand crises. Uber invested nearly $10 million in apology ads since May, Facebook has spent $30 million on TV ads and Wells Fargo has paid out close to $21.5 million, per iSpot.
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