The 	Soaring Popularity of Branded Hashtag Emojis 
[image: http://cdn2.business2community.com/wp-content/uploads/2015/09/shareacoke.jpg]Brands such as Dove, Starbucks, Coca-Cola and Toyota are taking over Twitter with their own emojis. Wieden+Kennedy created the first branded hashtag marketing campaign on the platform for Coca-Cola as part of #shareacoke, and it got over 170,500 global mentions in the first 24 hours. 
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g Your #ShareaCokel\ tweets set a world
record! Join us tomorrow at 12pm ET for
#ShareaCokeChat to see how it was done
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