The Tech Companies Tracking Actual TV Ad Views 
[bookmark: _GoBack][image: Image result for TVision Insights ]Companies such as TVision Insights are measuring consumers' reactions to content and ads via Microsoft Kinect devices on their televisions that track eye movement and facial expressions. Other companies, such as Symphony and  RealityMine, are developing more targeted ways to track exactly what consumers are looking at when their televisions are on.
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