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Iowa's Caitlin Clark-Led 'Elite 8' Win Over LSU Monday Averaged a Record 12.3 Million Viewers for ESPN

Monday night's Elite 8 women's NCAA tournament basketball matchup between Iowa and LSU yielded an average audience of 12.3 million viewers for ESPN, according to Nielsen, making it the most-watched women's basketball game ever.

Next TV 4/2/24
Disney orders "Wizards" sequel

"Wizards," a reboot of "The Wizards of Waverly Place," will start running on the Disney Channel and Disney+ this year with David Henrie and Selena Gomez as executive producers. Henrie will come back as his character from the original series, who must train another young wizard while trying to maintain a normal adulthood.

Variety 3/22/24
ESPN, College Football Playoff sign six-year deal

Notre Dame, 10 college football conferences and ESPN signed a six-year, $1.3 billion extension of their contract. The network will start covering the expanded playoffs, which will include either a dozen or 14 teams, in 2026.

Yahoo 3/15/24
2024 Oscars a win for linear TV

Streaming services that won big at major awards shows in recent years went home largely empty-handed at the 96th Academy Awards, which featured several memorable moments expected to drive up ratings for ABC's broadcast. Disney also reported that ad slots and sponsorships for the event sold out, a positive indicator for ad sales overall.

Adweek 3/11/24
Hanks, Trejo, Jeter and Obamas join History lineup

The History Channel has brought Tom Hanks on to narrate and host a 20-episode World War II documentary, while Danny Trejo will fill those roles in an eight-episode show about underground mysteries, A+E Networks revealed during Wednesday's virtual upfront. Former President Barack Obama and his wife Michelle will explore Reconstruction on a History podcast and Derek Jeter will produce two TV series for the channel.

Deadline Hollywood 3/6/24
FuboTV sues to stop sports streaming venture

FuboTV filed a federal lawsuit to block the joint sports streaming project from Warner Bros. Discovery, Disney and Fox, arguing that it would lead to "extreme suppression of competition in the U.S. sports-focused streaming market." The suit also alleges that the companies are bringing in channels that they previously denied Fubo permission to use.

CNBC 2.20.24
AMC plans "The Terror," "Braxton" revivals

Anthology series "The Terror" will return in 2025 for a third time with "Terror: Devil in Silver," AMC Networks announced at the Television Critics Association press tour, also noting that "Interview With the Vampire" will start a second season on the channel. AMC-owned outlets ALLBLK and WeTV respectively revealed the upcoming premieres of "Deb's House" and "The Braxtons," a follow-up to "Braxton Family Values."

Next TV/Multichannel News 2/6/24
Grammys audience hits 4-year high

An average 16.9 million people tuned into the Grammy Awards on CBS, a 34% jump over last year's broadcast and the event's largest audience since 2020. Live viewing on the Paramount+ streaming platform grew 173% over last year.

Next TV/Broadcasting+Cable 2/5/24
Broadcast debut of Rock Hall of Fame event tops ratings

ABC's three-hour Jan. 1 broadcast of the Rock and Roll Hall of Fame induction ceremony topped prime-time ratings with an audience of 13 million. This was the first time the event, which has long been covered on HBO, aired on broadcast television.

Billboard 1/25/24

Take That, Critics! Comcast Says Its NFL Wild Card Exclusive on Peacock Was the Biggest Live-Streamed 

Comcast said its exclusive presentation Saturday on subscription streaming service Peacock of the NFL Wild Card matchup featuring the defending champion Kansas City Chiefs beating the fleet-footed Miami Dolphins drew the biggest live-streaming audience in U.S. history.

Next TV 1.14.424
Roku's "Pro Series" TVs feature AI

Roku's upcoming Pro Series TVs will incorporate artificial intelligence for automatic audio and video adjustment. The three models come out in the spring and will cost no more than $1,500.

Next TV 1/3/24

Diamond Sports reaches MLB deal for nine RSN markets

Bankrupt Diamond Sports Group will pay the full contracted rates to nine teams next season as part of a tentative deal with Major League Baseball, Sports Business Journal reports. The network, a subsidiary of Sinclair Broadcast Group, has yet to reach an agreement with clubs in Texas, Cleveland and Minnesota.

Next TV 12/19/23

Streaming parties score with soccer fans

A growing number of soccer fans are tuning into "watchalongs" -- streaming videos where viewers follow hosts who are watching matches and providing commentary on various subjects, including gameplay. Jay Mottershead and Joe Smith, who host a popular watchalong, say many of their fans are watching the game while listening to their commentary to enjoy the feeling of watching with a friend.

The New York Times 11/25/23

"Monday Night Football" attracts 29M, a season high

Philadelphia Eagles' Jalen Hurts (Jamie Squire/Getty Images)

This week's "Monday Night Football" match-up between the Philadelphia Eagles and the Kansas City Chiefs drew more than 29 million viewers across ABC, ESPN stations and streaming platforms -- the largest NFL audience since 1996. This season's average viewership for the Monday program is around 16.6 million per week, which is 26% higher than last year.

The Hollywood Reporter 11/21/23

Van Dyke rings in 98th year with CBS special

Legendary comedy performer Dick Van Dyke will celebrate his 98th birthday next month, and CBS is marking the occasion with a two-hour special looking back at the actor's decades-long career that will air on Dec. 21. "I've been with the CBS family for almost 70 years, and I couldn't be prouder. I'm incredibly honored that CBS will be throwing a 98th birthday special for me," Van Dyke says.

People 11/16/23

Spanish-language TV shows gains

Ad impressions on Spanish-language television stations jumped over 27% year-over-year to reach 181.1 billion in the first half of 2023, marking growth in the segment, iSpot.tv reports. Burger King and Sonic were top advertisers in the genre during the first half of the year.

Next TV 10/3/23

Peacock gets boost from "Yellowstone" debut

Peacock's viewership for "Yellowstone" was 26% higher from Sept. 17 to Sept. 27 than it was during the 10 days before that, while 1.6 million people stopped watching the show on CBS. Experts think that many viewers might have seen the first episode on CBS and then gone over to Peacock to watch on their own schedules.

Variety 9/28/23
Full "Monday Night Football" season to air on ABC

ABC will broadcast a full season of NFL "Monday Night Football" for the first time in 17 years as the network adds 10 more games to the network's lineup in an effort to fill gaps caused by the ongoing strike. The network will also air an ESPN simulcast of a prime-time Saturday game in December and a Saturday double-header in January in addition to the 18 Monday night games on its updated schedule.

The Hollywood Reporter 9/18/23
NFL Sunday Ticket Proves To Be Quite Popular on YouTube

According to NBC Sports, YouTube's NFL Sunday Ticket has reached "impressive" results after its first official Sunday (via 9to5Google). The NFL states the subscription plan on YouTube has already surpassed the number of subscribers it previously held on DirecTV in 2022. Though it wasn't explicitly stated, DirecTV was speculated to have had around 2 million subscribers before the service hopped over to YouTube.

NBC Sports 9/15/23

Disney+ schedules debuts for kid-friendly holiday movies

"Haunted Mansion" is coming to Disney+ on Oct. 4, and the streaming service will start carrying "Diary of a Wimpy Kid Christmas: Cabin Fever" on Dec. 8. Rosario Dawson stars in the October movie, the second based on Disney's theme park ride.

Deadline Hollywood 9.8.23

Big Ten goes all-in on broadcast, including in prime time

The Big Ten college football conference has not overlooked that 27 of its 30 most-watched games aired on broadcast networks last year as it enters a seven-year agreement with CBS, Fox and NBC this week, marking the first time a college league has made deals with three broadcast networks simultaneously. The league's agreement with NBC also makes history with the conference's first weekly prime-time broadcast package.

The Associated Press 8.30.23

Ratings for Women's World Cup set to break records

A FIFA survey suggests that the number of people worldwide who tuned into the Women's World Cup will likely exceed the 1.12 billion people who watched the 2019 tournament. Samba TV estimates that 1.1 million US households turned into the finals match even though the US team has already been eliminated.

Reuters 8.22.23

WBD schedules Halloween-themed shows across networks

TNT will give "The Batman" film its first linear TV debut as part of a Halloween-themed slate of movies, series and specials planned for Warner Bros. Discovery's cable networks starting next month. Food Network, Cartoon Network, TBS, Discovery Channel, Travel Channel and TCM will also participate.

Variety 8/10/23

"Walking Dead" franchise moves forward on AMC

The premiere of "The Walking Dead: Dead City" attracted more viewers than any other season premiere on AMC+ in its history. Between April and June, when the streaming service started carrying "Fear the Walking Dead" episodes from the show's initial seven seasons, AMC Networks' subscription video-on-demand subscriber base rose 6%.

Media Play News 8/4/23
NBA playoffs bring record viewing to ESPN

ESPN drew a record audience for the first two rounds of the NBA Playoffs: Nielsen ratings showed an average of 5.2 million viewers. The network is developing a multi-part documentary on tennis star Serena Williams and will air YouTube's weekday "The Pat McAfee Show" on several platforms.

TV Tech 5.16.23

The most-watched Twitch broadcast of all time is getting a sequel

La Velada Del Año is coming back for a third round. The latest influencer boxing event is a follow-up to last year’s La Velada Del Año II, which smashed the record for the most concurrent viewers on a single Twitch stream. It peaked at 3.3 million concurrent viewers, breaking the previous record set by Spanish creator David Canovas Martinez (aka TheGrefg).  
Tubefilter 5.5.23
AMC plots new series from works of Anne Rice 

AMC is developing its third series based on characters in Anne Rice novels with the latest focusing on the Talamasca group introduced in the AMC's "Mayfair Witches."

The Hollywood Reporter 4.18.23
Paramount+ signs sponsorship deal with Formula 1

Paramount+ will become an official Formula 1 global sponsor for races during 2023 and 2024. The agreement calls for Formula 1 Fan Zone areas to promote the streamer's original content and characters, as well as digital sponsorships, trackside branding and other opportunities.

Variety 4/12/23

TV offers "dark comedies" amid troubling times 

AMC Networks' new "Totally, Completely Fine" and Hulu's "High Desert" are among the "dark comedies" coming to TV this spring. MediaPost writer Adam Buckman suggests that publicity departments are taking the state of the world into account, trying to appeal to viewers who may not be in the mood for entirely upbeat shows.

MediaPost Communications (free registration) 4/7/23
Pac-12 in Talks With The CW on New National TV Rights Deal 

The Pac-12 is in talks with The CW to take over the collegiate athletic conference's national TV rights when its current deal with ESPN and Fox expires next year, The Athletic reported.

Next TV 4/9/23

Netflix takes step toward streaming games on TVs 

Code in the Netflix app would enable subscribers to play video games on their TV sets, Bloomberg reports. The development could eventually let players stream games via broadband and control them with their phones.

BNN Bloomberg (Canada) 3.29.23
Games may shift for "Thursday Night Football" 

Some NFL games may move from Sundays to Thursdays as the league seeks to address the lack of competitive matches on Amazon Prime's "Thursday Night Football" last year. If the plan is approved, the NFL could shift games as long as it gives at least 15 days' notice to teams.

Next TV 3/24/23

TBS expands wrestling output with unscripted AEW show

An unscripted TBS series will follow leading personalities from All Elite Wrestling, which draws more than 4 million viewers to its Wednesday night matches. "AEW: All Access" is likely to start in March.

Variety 2/22/23

NBC remains the Tour De France path through 2029

Tour De France coverage will continue to take place on NBC and Peacock through 2029, now that NBC Sports has extended its US TV rights deal. The network will also produce pre-race and recap content for streaming.

Next TV 2/15/23
Nat Geo will air groundbreaking Mayan ruins doc 

National Geographic has bought most of the global rights to "Rise and Fall of the Mayas," a documentary produced in France that chronicles the history of the bygone Central American civilization. The show draws from a 2020 expedition that discovered the largest and oldest site of Mayan ruins.

Deadline Hollywood 2/13/23

MLB: We're ready to revoke Sinclair RSN rights 

Major League Baseball could revoke Sinclair Broadcast Group's rights to broadcast games on local TV if its Diamond Sports sector files for bankruptcy. Diamond owns Bally Sports, which operates 19 regional sports networks in total, and any revocation would affect 14 teams.

Front Office Sports 2.3.23

WBD unleashes "Puppy Bowl" on multiple platforms

Warner Bros. Discovery will simulcast Animal Planet's annual Puppy Bowl, which promotes animal adoption, on TBS and Discovery Channel in addition to streaming platforms. "Puppy Bowl XIX" airs on Super Bowl Sunday, starting with a 1 p.m. "pre-game" show.

Deadline Hollywood 1/25/23

ESPN, CBS Sports sign deal for pickleball 

The Association of Pickleball Professionals has made deals with ESPN and CBS Sports. None of the parties has disclosed financial specifics, but CBS Sports will broadcast 12 hours of live games and highlights, ESPN+ will livestream more than 200 tour hours and ESPN2 will show recaps.

Next TV 1/23/23
Telemundo signs multiyear deal for US Soccer's TV rights

The US Soccer Federation is moving its Spanish-language TV rights from Univision to Telemundo through 2026. Matches will also be streamed on Peacock.

The Associated Press 1/17/23

FX schedules Shakur doc, leader talks "Peak TV" at TCA

FX announced an April 21 start date for Tupac Shakur docuseries "Dear Mama" and updates for several future shows and seasons at the Television Critics association. Chair John Landgraf estimated that 2022 was the peak of scripted TV, with 599 shows for adults airing.

Next TV 1/12/23

NBC, sports lead 2022 rankings

NBC narrowly beat out CBS to attract the most total viewers in 2022, while ESPN and Paramount Network saw healthy growth. Sports games occupied 66 of the top 100 slots for primetime programs, 60 Minutes took up another 8, and the Oscars made it back onto the list.

Variety 1.3.23
Telemundo, Fox score with record World Cup final match

Nearly 17 million US viewers tuned in to Fox's streaming and cable services Sunday to watch Argentina beat France in the final match of the FIFA World Cup -- making it the most watched English-language telecast in the tournament's history. Telemundo and Peacock netted 9 million viewers for their Spanish-language telecast on Sunday.

Next TV/Broadcasting+Cable 12/20/22

Peacock execs see World Cup as major growth opportunity

Peacock executives are hoping that wall-to-wall coverage of the men's World Cup in soccer will help expand the service's paid subscriber base, which currently includes 15 million people. Tremor International reports that 38% of those it surveyed prefer streaming for games.

Full Story: The Associated Press 11/14/22

Big 12 Conference Seals Stabilizing $2.28 Billion TV Rights Extension with ESPN and Fox 

The Big 12 collegiate athletic conference, reeling after the stunning departures of tentpole members Oklahoma and Texas, has stabilized itself with the signing of a new six-year, $2.28 billion TV rights extension with ESPN and Fox Sports.

Next TV 10.31.22
F1-ESPN deal includes streaming rights, ABC

ESPN renewed its deal with Formula One auto racing through 2025 in an agreement that includes direct-to-consumer rights for ESPN+ and a minimum of 16 live races per season on ABC and the ESPN channels. Races will continue to be commercial-free and the pact calls for greater coverage of qualifying and practice sessions.

Next TV/Broadcasting+Cable 10/23/22

Peacock will show all World Cup games in Spanish

All 64 matches in the World Cup will appear on Peacock this year and will feature commentary in Spanish. The first dozen will be available for free, as will a 24/7 Copa Mundial channel with content from Telemundo's Tplus division, and the remaining games will require a Premium subscription.

The Associated Press 10/18/22
ABC, ESPN add more NHL

ABC and ESPN will show 50 of the NHL's 103 games in the regular season, a significant increase from the 28 matches on linear TV last year. Ilan Ben-Hanan, senior vice president of ESPN, says that the company will try to spread the games out more and will show three Saturday night events.

Next TV/Multichannel News 10/11/22

New streaming series have game 

Video games inspired five streaming series in 2019 and seven in 2021, Ampere Analysis reports, and series like HBO's "The Last of Us" are continuing the trend. The relationship goes the other way, too: Netflix is building its own game development studio.

MediaPost Communications 9/30/22
Roku Channel will air Adult Swim Festival highlights

The Roku Channel will stream programming from the Adult Swim Festival and at least 120 episodes of Adult Swim series starting tomorrow. Cartoon Network sponsored the live Festival in Philadelphia last month.

Media Play News 9/20/22
Old Episodes of 'The Crown' Surge Anew - Netflix Weekly Rankings

A new episode of Netflix's biographical series The Crown hasn't dropped since November 2020, and season 5 won't debut until this upcoming November. Still, driven by the globally observed passing of Queen Elizabeth II, viewing of the original series focused on the British Royal Family has spiked anew, with seasons 1 and 2 of the show generating more than 47 million hours of streaming on Netflix last week.

Next TV 9/20/22

HBO and HBO Max earn 38 Emmys, beating all platforms 

HBO and HBO Max won 38 Emmy awards, the most of any platform and double their 2021 total, led by "White Lotus." Disney+ had nine awards, and trophies also went to FX, VH1, National Geographic, TBS, CNN and Sundance TV.

Variety 9.12.22
Women's sports thrive across platforms

Championship games of women's lacrosse, softball and basketball set records at ESPN and ABC this year, and an NBC executive reports that women's events dominated three of the five most-watched nights during the Winter Olympics. Linear channels and streaming networks are adding women's sports to their schedules and seeking to buy game rights accordingly.

Next TV/Broadcasting+Cable 9/6/22

Amazon Claims 25 Million Global Viewers for 'Rings Of Power' on First Day 

Amazon reported that the first episodes of The Lord of the Rings: The Rings of Power, drew more than 25 million global viewers on its first day, the biggest premiere in the history of Prime Video. The two-episode debut broke all records for Prime Video, which reportedly spent $715 million on the eight-episode series, including $250 million for the rights alone, making it one of the most expensive productions in TV history.

Next TV/Broadcasting+Cable 9.4.22
Amazon deal lets DIRECTV bring football to bars

DIRECTV and Amazon Prime have signed a multi-year deal that will allow the satellite television provider to broadcast "Thursday Night Football" in at least 300,000 restaurants and bars beginning this week. Amazon is reportedly also interested in acquiring "Sunday Ticket" rights, which DIRECTV currently holds.

CNBC 8/23/22

Paramount retains rights to UEFA's Champions League

Paramount has agreed to pay $1.5 billion for a six-year extension to keep the US English-language rights to soccer's Champions League under a deal with the Union of European Football Association. The pact will also bring games from the Europa League and Europa Conference League to Paramount+ and CBS.

The Hollywood Reporter 8.19.22

Comcast's Xumo will stream Magnolia Pictures content

Magnolia Pictures will bring its film library to a streaming platform for the first time under an agreement with Xumo, Comcast's free ad-supported streaming TV service. Xumo has also struck deals to stream programming from Brainstorm Media and Oscilloscope.

FierceVideo 8/11/22
Peacock may get exclusive Big Ten Conference games

Peacock would get exclusive rights to some Big Ten college football and basketball games under a new contract the conference is close to signing with NBC and CBS, Bloomberg reports. The total cost of the deal, which also includes a prior Fox accord, is expected to exceed $1 billion.

BNN Bloomberg (Canada) 8.9.22

FX's Landgraf: "Peak TV" will reach its peak this year

Scripted original content will peak this year, FX CEO John Landgraf predicted at the Television Critics Association tour in referring to a 16% year-to-year rise in "Peak TV" shows. "It will take a year and a half to see if I'm right, Landgraf said. FX also announced that Elisabeth Moss will star in "The Veil," a limited series thriller, for FX on Hulu.

The Hollywood Reporter 8/2/22

Red-Hot Early Buzz for ‘The Gray Man’ Could Put Netflix Back in the Black

After a perfunctory week-long release in 450 theaters, the film hit the streaming service’s 220 million subscribers just in time to set them chatting like mad on social media about its relative merits. Who says a straight-to-streaming movie can’t command the zeitgeist?

Next TV 7/25/22
Pluto TV adds to lineup with game shows, "Judge Judy"

"Judge Judy," "Let's Make a Deal," Wheel of Fortune" and "Jeopardy" are all getting dedicated Pluto TV channels as part of a reorganization, with the first two airing already and the latter pair coming Aug. 1. The Paramount Global company also added five program categories: Home, Food, Daytime TV, Lifestyle & Culture and Game Shows.

Deadline Hollywood 7.11.22

Netflix Weekly Rankings - 'Stranger Things' Has Another Monster Week of 300 Million-Plus Viewing Hours

With the final two episodes of Stranger Things season 4 dropping on Netflix Friday, the show's most recent campaign drew more than 301 million viewing hours on the platform last week.

Next TV 7.5.22

HBO launches "House of the Dragon" experience

HBO, along with Giant Spoon, is building excitement for the August release of "House of the Dragon" with an app and Comic-Con activation where visitors can witness a ceremonial dragon hatching, interact with locals at King's Landing and enjoy other experiences. Additional experiences will be hosted at HBO Max Drop Zones.

Adweek 6/29/22

'Umbrella Academy' Reigns as No. 1 for the Week of June 20-26 - Netflix Global Top 10

The third season of Netflix's ensemble-casted fantasy-action series The Umbrella Academy got off to a solid start, ranking as the platform's No. 1 show for the week of June 20-26 with nearly 125 million streaming hours globally.

Next TV 6/28/22
Rumors of ad-based tier for Netflix confirmed

Netflix co-CEO Ted Sarandos has confirmed that the streaming giant will launch a lower-cost, ad-supported tier. Sarandos made the announcement at the Cannes Lions advertising festival, which was also the first time Netflix has participated in the event.

Full Story: TV Tech 6/23/22

Cable's strategy to draw viewers: More live sports

Cable networks are turning to live sports programming to help attract large audiences and promote the rest of their schedules. Analysts expect moves such as FX airing XFL football games in 2023 and USA ratcheting up its sports content to pay off if programmers integrate sports with their brands.

Variety 6/16/22

Apple Scores 10-Year Deal for Major League Soccer Matches

Jumping further into the TV sports market, Apple said it reached a 10-year deal to stream Major League Soccer matches. All MLS matches will be available on a new subscription service that will be exclusively available via the Apple TV app.

Next TV/Broadcasting+Cable 6.14.22
Telemundo focuses streaming on World Cup

Soccer's World Cup will be the linchpin for Telemundo's rollout of Tplus, a bi-lingual streaming service housed inside Peacock, the network announced. Telemundo's streaming initiatives also include 24-hour news coverage in an NBC News Now partnership. 

The Hollywood Reporter 5.12.22

TNT, ESPN bring more women to NHL games 

Female viewership for NHL games rose 56% year-to-year on TNT, and ESPN got a 73% increase. Network executives say that social media has helped them pull in a younger, more female audience.

Adweek 5/10/22
Prime Video Secures Rights to One Championship MMA Events 

Prime Video will soon add martial arts to its lineup of live sports events as the streaming service secured rights to 12 live One Championship events annually.

Next TV/Multichannel News 4/27/22
CNN+ closing tied to Discovery's streaming strategy

Warner Bros. Discovery still has global ambitions for CNN despite its planned April 30 shutdown of CNN+, executives said. They explained that the streaming service conflicted with Discovery's strategy of creating one overarching platform.

The Hollywood Reporter 4/21/22

NCAA championship tops weekly prime-time ratings

The championship game for this year's NCCA Division I Men's Basketball Tournament on TBS, TNT and TruTV saw ratings rise 6.4% over 2018 numbers to average 17.052 million viewers, making it the most-watched cable or broadcast program in prime-time the week it aired. CBS maintained its spot as the top-rated network for the week, followed by ABC and NBC.

Los Angeles Times (tiered subscription model)/City News Service 4.12.22

Roku adds CNN+ 

Roku now carries CNN+, which is also available on Amazon Fire TV, Apple TV and Android and iOS mobile devices. The streaming service is still awaiting deals regarding Samsung Smart TVs, Playstation and Xbox consoles and Google and Android TV.

Next TV 4/11/22

Charter will add 7 channels of Black content to basic tier 

Charter Communications will add seven channels of Black content to its basic Spectrum TV Select tier by the end of June. Some of the services, which include aspireTV, Black News Channel, Impact Network, Revolt TV, The Africa Channel, TV One and Cleo TV, are already on pricier tiers.

Next TV/Multichannel News 4.6.22

WWE eyes scripted TV to boost revenue 

NBCUniversal and Netflix are planning to air scripted fictional shows from World Wrestling Entertainment. The sports league, which discontinued its proprietary streaming platform in favor of a deal with NBCU's Peacock, makes most of its money selling rights to wrestling matches and has also produced some wrestling-focused documentaries.

Full Story: The Wall Street Journal 3/31/22

Cubs Exploring Direct-to-Consumer Service, Team President Confirms 

The Chicago Cubs are looking at direct-to-consumer streaming service that would make games available to fan who don't subscribe to cable or satellite TV, a team official said. The team wants get the service ready for the 2023 season, but Carne Kenney, president of business operations for the Cubs, told the Chicago Tribune that Major League Baseball, distributors, pricing and technology issues all must be overcome.

Next TV/Broadcasting+Cable 3/18/22

Apple TV+ gains exclusive rights to "Friday Night Baseball"

Apple has won exclusive TV rights to stream a pair of Major League Baseball games on Friday nights over Apple TV+ once the 2022 season starts, which means regional sports networks will not televise the games. At first, Apple said it will open "Friday Night Baseball" to everyone, but it will eventually require fans to pay $4.99 a month for an Apple TV+ subscription.

Variety 3/8/22
NBCU will shift new shows from Hulu to Peacock in fall 

NBCUniversal confirmed that it will no longer license the rights to new NBCU shows to Hulu starting with the fall 2022 TV season as the company reclaims them for its Peacock streaming service. Hulu, owned in majority by Disney, will retain rights to a number of older TV programs and films for several years.

Variety 3/4/22

Netflix To Launch Daily Interactive Trivia Game Series in April

Netflix is expanding is gaming push with a new daily interactive trivia series called Trivia Quest. Based on the popular Etermax app Trivia Crack, the series will run throughout April challenging viewers/players to answer a series of 24 questions to help the hero, Willy, save the day.

The Verge 3.3.22

A&E orders more WWE original shows in multi-year pact 

A&E announced it will bulk up its relationship with WWE under a multi-year deal that will result in over 130 new hours of original programming including more wrestling-themed episodes of "Biography." The network will also air "WWE's Most Wanted Treasures," a memorabilia series and "WWE Rivals," which will chronicle the circuit's biggest clashes.

Deadline Hollywood 3/1/22
NBCU Levels Up With Anzu.lo To Provide In-Game Advertising 

Comcast's NBCUniversal said its clients will be able to buy ads in video games and esports through an agreement with Anzu.lo and that the NBCU had made a small investment in the ad-tech startup.

Next TV/Broadcasting+Cable 2.28.22

Marvel shows will shift to Disney on March 1 

Disney will reclaim the rights to "Luke Cage," "Jessica Jones" and the other four series in Marvel's "Defenders" franchise on March 1, taking the shows back from Netflix. Hulu and Disney+ are the most likely new platforms for the content.

MediaPost Communications (free registration) 2/14/22  
New episodes of some Hulu shows could move to Peacock

Shows such as "Saturday Night Live," "American Auto" and "The Voice" will air new episodes on Peacock instead of Hulu going forward if an NBCUniversal plan goes into effect. Insiders say that the proposal is in the final stages, and that the company has until today to let Disney know about any changes.

The Wall Street Journal 2/10/22
8K Virtual Reality Coverage Comes to the Olympics 

Comcast NBCUniversal has launched the NBC Olympics VR by Xfinity app, which will offer for the first time 8K resolution virtual reality Olympic coverage. The app will feature more than 150 hours of live and on-demand interactive VR coverage of the Beijing Olympic Games.

TV Tech 2/4/22

AMC expands streaming access under Comcast deal

Comcast Xfinity services will carry more of AMC Networks' streaming content under a new affiliate agreement that also extends the companies' deal for linear channels. The move, which follows similar deals Comcast has made with ViacomCBS and Disney, expands AMC's streaming lineup to the new XClass line of smart TVs.

The Hollywood Reporter 1.31.22

FuboTV Adds UEFA Soccer Matches in U.S. Through Deal with Fox Sports 

Sports-focused streaming service fuboTV has acquired the exclusive rights to stream a package of Union of European Football Associations (UEFA) games in the U.S. through a sub-licensing deal with Fox Sports.

Next TV/Broadcasting+Cable 1.24.22
Sinclair will offer OTT streaming for NBA games

Consumers will be able to watch 16 of the NBA's teams in live games on Sinclair's over-the-top service as the result of a recent deal the two organizations signed. The deal is connected to Sinclair's regional sports networks, 19 channels that it purchased from Fox, and could bring in $2.9 billion in revenue.

Next TV/Broadcasting+Cable 1/13/22

NBCU will test iSpot metrics for Olympics, Super Bowl

NBCUniversal will use iSpot.tv data for cross-platform audience measurement at the Super Bowl and Olympic games. Nielsen is also measuring the events' viewership, but NBCU reportedly plans to rely on iSpot for spring upfront rates.

Los Angeles Times (tiered subscription model) 1/13/22

Apple is reportedly seeking MLB streaming rights

Representatives for Apple and Major League Baseball are reportedly discussing a deal that would give the tech giant rights to stream regular-season weekday games live on Apple+. Regional sports networks could still broadcast the games under a theoretical agreement, insiders say, as rights would not be exclusive.

CNBC 1.12.22
Peacock will carry Winter Olympics in entirety

Peacock will air 15 sports' competition live from the Beijing Winter Games and replay all events after they conclude, NBCUniversal announced, noting that it will announce broadcast plans later. Coverage is scheduled to take place on both of the service's premium tiers.

Deadline Hollywood 1/5/22
