[bookmark: _GoBack]"Upfront Week" Activity Shows Broadcast TV Is Alive And Well 
[image: See the source image]Television networks are once again previewing upcoming content for advertisers, and may try to continue the three-year growth in spending. Prime-time shows on all but one of the four big networks have lost viewers in recent years, but advertisers are still ready to pay for network time, especially during prime-time and sports coverage.
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