US Adults Added 1 Hour of Digital Time in 2020
[image: See the source image]“Time spent with almost all digital devices experienced an uptick in 2020,” said eMarketer forecasting analyst at Insider Intelligence Zach Goldner. “Connected TVs and video game consoles are the main beneficiaries of the cord-cutting trend due to increases in the number of subscription OTT and ad-free video-on-demand users and content offerings.”
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