Walmart Looking To Turn Salaried Employees Into Social Influencers 
[bookmark: _GoBack][image: ]Walmart launched a nascent Spotlight program aiming to turn employees into a fleet of in-house digital influencers. Spotlight sees employees giving behind-the-scenes glimpses at their lives at Walmart and also promoting various products and company initiatives on their personal social media accounts. Modern Retail reports that influencers in the program are gravitating to TikTok — a platform that Walmart has sought to take a stake in.
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