Wearables Become Increasingly Viable Marketing Tool
[image: See the source image]Technological advances and increasing consumer adoption of smartwatches, health monitors and other wearable devices have given marketers a unique opportunity to engage with consumers, glean actionable insights and even replace traditional touchpoints, writes Rosalyn Page. She points to creative wearable activations such as PepsiCo and Coca-Cola's use of Lightwave bracelets for concert crowd data and Jawbone's caffeine tracker that produces data allowing brands to cross-sell products.
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