Yellow Tail Adds Sweepstakes to Super Bowl Strategy 
[image: See the source image]Yellow Tail is adding a new twist to its Super Bowl regional ad strategy this year, circumventing Anheuser-Busch’s exclusive alcohol ad rights. The wine brand is also launching a social media  sweepstakes to encourage fans to submit original content in exchange for a chance to win a $15,000 trip for two.
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