Beauty Brands Offered AR Try-On Ads by Meredith 
[image: See the source image]Meredith Corporation's InStyle magazine is opening its augmented reality beauty try-on experience, which print and digital readers can activate via a QR code, to advertisers. The AR feature is being integrated into ad units across digital properties and Meredith's Rachel Reed says, "If a makeup brand came to us and wanted to do something, we could help build out that AR try-on and drive right to their site."
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