Cool Idea: ‘Baywatch’ Billboards that React to Weather
[bookmark: _GoBack][image: Image result for baywatch billboards]Digital signs are placed in the 16 coldest U.S. markets. Playing on those cold weather frustrations is the key to a cute new out of home campaign that plays on the desire for warmer temperatures. It actually uses the weather to trigger the ads in more than a dozen cold-weather markets. 
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