Brands, Social Media Orgs Plan to Fight Unsafe Content
[bookmark: _GoBack][image: See the source image]Major brands and social media companies have joined forces with the Global Alliance for Responsible Media -- which was founded by the World Federation of Advertisers in partnership with the Association of National Advertisers -- to fight harmful content with a three-pronged approach. The campaign, announced at the World Economic Forum in Davos, Switzerland, aims to define harmful content, develop measurement standards and give marketers tools to determine where their money is going.
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