Edison: Broadcast Radio Still Tops Share Of Ear 
[bookmark: _GoBack][image: See the source image]AM and FM radio accounted for the lion's share of time spent listening to ad-supported audio across all demographics last year, Edison Research's latest "Share of Ear" report indicates. Radio's share of ad-supported audiences climbed year-over-year along with podcasts, while Pandora and Spotify each saw declines.
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