Byron Allen Challenges Madison Avenue to Spend With Black-Owned Media
[image: See the source image]Allen “says he has engaged in conversations with chairpeople and CEOs at agencies and holding companies as well as brands about investing more in Black-owned media. But one year later, Allen says he has not seen any real progress.” Diversity efforts, he adds, usually focus on businesses owned by women, and he blames “the racism on Madison Avenue” for the perpetual lack of improvement.
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