Connected TV Advertising Spending Seen Jumping 39% to $21.2 Billion 
[image: See the source image]Connected TV is expected to fuel strong growth in digital video advertising spending this year, according to a new outlook from the IAB. While digital video ad spending is seen growing 26% to $49.2 billion in 2022, CTV is expected to increase 39% to $21.2 billion.
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