FTC Cracks Down on Social Media Fraudsters 
[bookmark: _GoBack][image: See the source image]The FTC has reached a settlement with Modern Skincare for propagating fake online reviews. The government agency also reached a $2.5 million agreement with now-defunct Devumi for its alleged role in selling fake YouTube views and false YouTube, Twitter and LinkedIn followers to businesses, which the FTC called "the first-ever complaint challenging the sale of fake indicators of social media influence."
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