How Brands, PR Shops are Investing in Social Media Damage Control 
[bookmark: _GoBack][image: Image result for Weber Shandwick ]Brands such as Carl's Jr. and Hyatt and PR companies such as Weber Shandwick are taking measures to avoid social media disasters, such as those experienced recently by Pepsi and United Airlines, by ensuring that staff members are monitoring social in real time or by creating simulation exercises to practice responses to possible social backlashes. 
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