IAB: Internet-Enabled TVs are Now the Norm
[image: Image result for internet enabled tv]Most Americans -- about 56% -- now own a TV that can stream digital video, and those who do are streaming content 24% of the time while watching live TV 39% of the time, an online study from the IAB and MARU Matchbox has found. It also notes that half of Internet-enabled TV owners prefer ads to subscription-based content and 44% say digital video ads are not as intrusive as traditional TV ads.
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