Investment in Connected TV Ads to Hit $20.1B in 2020
[image: See the source image]Connected TV advertising spend will hit $8.2 billion in 2018 from $4.7 billion last year, and increase to $20.1 billion in 2020, Tru Optik reports. Additionally, third-party data is used by 97% of advertisers who invest in targeted connected TV ads.
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