Marketers Look To Gaming, Esports As Next Frontier 
[bookmark: _GoBack][image: See the source image]Events such as IAB PlayFronts and moves such as NBCUniversal's partnership with Anzu point to the rising desire among brands to finely tune gaming and esports efforts, writes Peter Adams. "If you look at the collection of marketers that are entering the space ... there's no question that it's broader, more diverse and representative of the larger advertising market than I think at any point prior to this," says David Eichenstein of 4D Sight, a video monetization platform focused on gaming.
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