Marketers Need to Adapt to Mobile Entertainment Preferences 
[image: See the source image]Mobile devices are expected to surpass TV as the preferred method for consuming media, which means more advertisers will look to digital to broaden their reach and boost revenues, writes Amy Gesenhues. She recommends advertisers make sure they're investing in video ads and paying attention to their return-on-investment for TV promotions, which could well be diminishing.
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