National Geographic says its Snapchat Discover Channel is Profitable
[bookmark: _GoBack][image: http://img01.thedrum.com/news/tmp/77017/2015.02.03-mini-fa-l1-snapchat-tries-its-hand-at-media-business-with-the-launch-of-discover-da1.png]Nat Geo’s eight-person Snapchat team includes video, edit and design specialists dedicated to putting each daily edition together. The publisher puts out 10 to 12 pieces of content a day, a combination of repurposed Nat Geo fare and content created just for Snapchat. On any given day, at least three pieces of content on Nat Geo’s Discover channel will be video.
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