[bookmark: _GoBack]Netflix Looks Abroad As US Growth Slows
[image: ]The Asia-Pacific region, which includes South Korea, Japan and India, is the fastest-growing segment, with 14 million subscribers, more than triple what it had at the end of March 2017, the earliest period for which the numbers were made available. But the region represents the smallest part of the business, accounting for 9 percent of total subscribers. Netflix gave up on China, a regulatory puzzle for all United States media companies, so it focused on India.
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